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Booming business
Check out the top nine – 10 – highlights of county enterprise 

By Jim mayfiEld • dr-editorial@greenfieldreporter.com

H ANCOCK COUNTY – Hancock County saw a number of significant 
groundbreakings, openings and expansions in 2014, signaling ongoing 
interest from outside enterprises to make the area home and a desire by 

existing business to stay here.
Here’s a short round-up of some of the most influential projects.

Elanco 
Fueled by a 10-year 

phased tax abatement 
late last year, Eli Lilly 

and Company’s Elanco 
Animal Health division in Greenfield 
moved forward with a 48,000-square-
foot expansion project at its Progress 
Park campus north of the Interstate 70 
interchange.

Under the plan, Elanco is to lease the 
$13 million facility from Buckingham 
Companies, an Indianapolis-based 
construction firm. According to 
documents filed with the project, the new 
laboratory building, which will be used 
for vaccine research and development, 
will employ 75 people with annual 
salaries in the range of $60,000. That 
would add approximately $4.5 million to 
the payroll at the Greenfield operation.

Some $2.5 million in new research 
and development equipment was 
anticipated in addition to the $13 million 
construction cost on the project.
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By tHE numBErs
Figures provide peek into 
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producers. E4-5

Good nEws
Annual reports show 

increased development as 
economy recovers. E6

Flurry oF Fun
Coalition seeks to build on 

popularity of downtown-area 
festivals. E7
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Arts and recreation groups 
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borders. E11
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New fairgrounds price tag 

adds to ongoing debate. E15
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indiana 
automotive 
Fasteners

A nearly $22 million expansion effort 
was announced early last year by 
Indiana Automotive Fasteners, which 
manufactures nuts and bolts primarily 

for Toyota and Ford vehicles.
The nearly 
94,000-square-foot 
addition of office and 
manufacturing space 
will add another 25 
jobs to the company’s 

workforce of 594 and 
increase its payroll by 

nearly $700,000 by 2016.
Approximately nine million fasteners 

are shipped each day from the plant 
located at New Road and Franklin 
Street on Greenfield’s north side.

plaquemaker.com
After initially outgrowing his own garage and then an 18,000-square-

foot shop at the Fortville Business Park, Kyle Sherman laid out plans for 
a phased 42,000-square-foot expansion last year that will nearly double his 

staff by 2018.
The company creates laser-engraved plaques, name tags as well as plates, signs, awards 

and trophies for online sales and distribution. Last year, sales topped $5 million with 
annual growth hovering around 25 percent.

Phase one of the expansion will add 6,000 square feet of office space to the facility with 
additional production and warehouse capacity anticipated to follow.

3

John 
morrell 
Food Group

2

4

A part of the Smithfield Food 
Family, John Morrell Food Group 
announced plans in late 2014 to 
construct a $4.3 million refrigerated 
distribution center on 76 acres just 
south of the Indianapolis Regional 
Airport.

The project is expected to bring 
some 260 jobs paying an average 
wage of $19.51 per hour to the county 
by the end of 2016, according to 
published reports. The company 
broke ground on the 426,000-square-
foot facility in February, and 
construction is expected to last 
approximately a year.

Hancock County elected to 
provide a 10-year phased tax 
incentive package to the project 
that is expected to save the 
company $5.1 million in property 
and equipment taxes over time. In 
addition to the county’s incentives, 
the company received a tax credit 
offer based on job creation as well 
as infrastructure assistance from 
the state.

The Indiana Economic 
Development Corporation (IEDC) 
offered John Morrell & Company 
up to $1.5 million in conditional tax 
credits based on the company’s job 
creation plans. These tax credits are 
performance-based, meaning until 
Hoosiers are hired, the company 
is not eligible to claim incentives. 
The IEDC will also provide the 
community with up to $250,000 in 
infrastructure assistance from 
the state’s Industrial Development 
Grant Fund.

The project is now part of the 
Axcess 70 Business Park on North 
Distribution Way north of CR 300N.

EXPERIENCE 
THE VERY 
BEST IN
TANNING!

JUST ONE VISIT, 
AND YOU’LL

SEE HOW WE’RE
DIFFERENT!

26 Beds!
Super Clean Facility.

Best Prices.

Bulbs Routinely 
Changed.

Over 30 Different 
Lotions In-Stock at the 

Best Prices Around!

We Open Early & We 
Stay Open Late.

Stand-Up Beds, Mega 
Beds & Face Tanners 

Available.

NO APPOINTMENT 
NECESSARY & 

FIRST VISIT FREE!

1129 N. State St. 
Northgate Shopping Center

(Next to Walgreens)

462-3063
Store Hours: 

Mon-Thurs 7am-10pm; Fri 7am-9pm; Sat 8am-8pm; Sun Noon-8pm

• FIRST  TAN FREE • TAN FREE ON YOUR BIRTHDAY! •
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Applied 
Fabricators
The Indianapolis-based, family-

owned enterprise founded in 1994 
relocated operations from its 9,000-square-

foot Fishers facility to a new company-owned building 
at Alliance Interstate Park near Mt. Comfort.

The 2.6-acre site is situated north of Interstate 70 
near CRs 700W and 200N and is the first development 
to occur there. Local officials hope the move will be a 
catalyst to spur more activity at the park.

The brake sheet metal shop specializes in fabricating 
and forming architectural sheet metal for commercial 
roofing contractors, cold-storage facilities across 
the country, glass, glazing and custom welding. The 
company also operates Circle City Copperworks, a high-
end residential copper fabricating shop specializing in 
countertops and sinks for the residential market.

Applied Fabricators currently employs a workforce 
of nine and hopes to grow over time, company 
officials said.

03 
PureMed

Announced in 2013, 
a unique collaboration 
between Hancock Regional 
Hospital and Greenfield’s 
Fisk Services resulted in the 
opening of O3 PureMed in 
Greenfield.

The hospital invested $1.4 
million on the technology, 
which uses ozone to break 
down organic, pathologic 
and chemical substances at 
the molecular level. Once 

sterilized, the 
material is 

shredded 
to confetti 
and is safe 
for landfill 
disposal.
In addition 

to regional 
hospitals, any 

number of industries and 
businesses that generate 
bio-hazardous waste are 
potential customers – from 
independent physician 
offices, to schools and long-
term care centers.

Officials anticipate 
an initial workforce of 
approximately a dozen with 
the potential to increase 
that number as capacity 
increases.

Woodland 
Terrace

Mid-year 2014 saw a first for New 
Palestine as the town granted its 

first-ever tax abatement 
incentive package. It went 

to Woodland Terrace, a 
proposed 171-unit senior 
residential development 
along U.S. 52 between 
CRs 600W and 550W.
Announced in 2013 by 

Indianapolis-based Justus 
Companies, the $15 million development will 
provide apartments for independent living, 
assisted care units and a memory care section.

Once completed, the project is anticipated to 
employ a staff of approximately three dozen with an 
annual payroll of $1.3 million, officials have said.6

Gander Mountain
Outdoor enthusiasts received a shot in the arm in 2014 

when Gander Mountain added a Greenfield location to its 
roster, which includes stores in Castleton, Greenwood and Avon.

The mid-summer 2014 opening of the 45,600-square-foot retail 
facility on Barrett Drive, just north of Home Depot, was followed in 
short order by the January groundbreaking with Lauth Construction of 
Indianapolis that contracted to develop the store.

The camping, fishing, marine, hunting and outdoor lifestyle store brought 
an initial work force of 90 and became one of the St. Paul company’s 131 stores 
in 24 states.

More than 400 applications were received when the company began 
interviewing for staff positions in March 2014.

Two  
breweries

Scarlet Lane Brewing Co. opened 
its shop in McCordsville in May 

2014, and not long after, Greenfield saw its first 
microbrewery with the opening of Wooden Bear 
Brewing Co. at Greenfield’s former Gant Opera 
House on North Street. 

The establishments have cultivated a solid home-
grown following that local officials hope will help 
catalyze downtown revitalization efforts.

8 9
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Capital investment 
= $51,160,000.00

ReCeived 96 RFi’s 
request for information

submitted to 40 
aCtive pRojeCts

Completed pRojeCts = 9
executive management services Group; 
applied Fabricators; Gander mountain; 
indiana auto Fasteners; o3 puremed; 
plaquemaker; thursday pools; Wooden bear; 
Woodland terrace

neW jobs = 259

Hancock Economic DEvElopmEnt council
Connecting Opportunities to Economic Success.

www.hancockedc.com

one Courthouse plaza, Greenfield
317.477.7241
skuker@hancockedc.com

2014 Statistics

COUNTY 
CROP VALUE

$110M
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BY THE NUMBERS
Figures provide peek into landscape of consumers, producers

H A N C O C K  C O U N T Y

SOURCES: 2010 U.S. Census and updates, www.census.gov; 2012 USDA Census of Agriculture, www.agcensus.gov; Builders Association of Greater Indianapolis; County Health Rankings and 

TRENDING DOWN

County 
health 
ranking

Now in its sixth year, 
the Robert Wood 
Johnson Program has 
been collaborating to 
perform an annual 
health checkup for 
counties throughout the 
country, ranking them 
from top to bottom within 
each state.

The county dipped to 
a ranking of 26 of the 
state’s 92 counties, off 
from its best ranking of 
19 in 2013 and down a 
spot from 25 in 2014.

Analyzing factors such 
as health outcomes – 
length and quality 
of life – and 
health factors 
including 
smoking, obesity, 
insurance coverage, 
clinical care and other 
metrics.

Generally 
speaking

Hancock County’s current 
population estimate, according 
to the latest updates from the U.S. 
Census Bureau, stands at 71,978, up 
from 70,002 in 2010 and a 58 percent 
increase from 1990. Women account 
for just fewer than 51 percent of that 
number. The largest demographic 
in terms of age includes the 45-49 
bracket, accounting for 8.4 percent of 
the county’s total population.

Nearly 9 percent of county residents 
drive a car, truck or van to work; 86 
percent of those commuters drive to 
work alone.

7.6 percent of the county’s population 
is below the poverty level, which is less 
than half the statewide poverty level 
rate of 15.8 percent.

Agriculturally rooted 
The country’s last comprehensive agriculture tally showed Hancock County 

following the national trend of dwindling farms but increased effi ciency.
There were 604 farms tallied in the county, a 12 percent drop from 2007 when 

there were 686 Hancock County farms. Land and total acres in farms also 
dropped by 3 percent over that fi ve-year span; however, the market value of the 
county’s crops jumped a signifi cant 27 percent to $110.4 million.

Consolidation increased the average size of the local farm from 250 acres to 
275 acres, and top crops continued to be corn for grain, soybeans, hogs and pigs.

Hancock County farming continues to be a male-dominated endeavor with 
only 57 female ag operators of the county’s 604 farms. New blood in the farming 
sector continues to lag with the average age of a Hancock County farmer 
standing at almost 57 years old.

CURRENT
COUNTY FARMS

604

AVERAGE 
ACRES FARMED

275

Connect online Greenfi eldDR

@Greenfi eldDR

greenfi eldreporter.comgreenfi eldreporter.com

Scan this tag with your smart phone to check out 
greenfi eldreporter.com for the latest in community 
news and photos daily. Check out our photo gallery 
and get updates on current stories.
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More
BOOMING BUSINESSES

Check out the progress made by 
some of the area’s top employers as 
well as other notable county additions.

PAGES 
E2-3

Roadmaps, a Robert Wood Johnson Foundation Program, www.countyhealthrankings.org.

COUNTY 
WORKFORCE

77K

MEDIAN
EARNINGS

$39K

MEDIAN
HOUSEHOLD

$72K

Nearly 6,500 companies call Hancock County 
home. Signifi cantly more men comprise the county’s 
workforce, with almost 46,000 punching the clock 
daily compared to 31,000 women. Workers in 
Hancock County have median earnings of $38,749. 
Median earnings are that number halfway between 
the top and bottom reported salaries. The Census 
Bureau estimates Indiana’s statewide median 
earnings for a family of four is $72,299 in 2013 
infl ation-adjusted dollars.

Business & Commerce

The county’s top employers include: Keihin IPT, Hancock Regional 
Hospital, Eli Lilly & Co. (Greenfi eld), Indiana Automotive Fasteners and 
Direct USA (Greenfi eld).

Leading occupations include sales, offi ce, management, business and 
fi nancial jobs. Despite the amount of open land in the county, only 52 full-
time agriculture and forestry professionals were tallied.

WHERE YOU’RE WORKING: HANCOCK COUNTY’S TOP JOBS

REAL ESTATE, MCCORSVILLE ON THE RISE 

QUICK GLANCE AT EMPLOYEES

The number of rooftops sprouting in the county continued to increase 
last year, with 350 single-family home building permits issued. That 
number is up solidly from the 264 permits issued in 2013 and a 
marked increase from the slow recovery of 2012 when 195 

homes were permitted.
McCordsville continues to lead the county’s 
incorporated areas in home building and is 
the fastest-growing with 132 permits issued 
in 2014, up by 32 from 2013.

+32

100 men

100 women

Kyle Lewis / Daily Reporter graphics

332 E. Main St., Greenfield
317-462-3401

kempercpa.com
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By Jim mayfiEld
dr-editorial@greenfieldreporter.com

G REENFIELD – As the 
flood waters of 2008’s 
Great Recession continue 

to recede, Hancock County’s 
economy was buoyed by another 
solid annual performance and is 
trending in the right direction, 
according to those who watch the 
indicators and plan for the future.

Single family housing starts 
were up again in 2014 with 350 
tallied by the Builders Association 
of Greater Indianapolis, up 
86 over 2013. Nearly a third of 
those permits were pulled for 
construction in McCordsville, 
according to the association.

“There is more residential 
activity,” said Mike Dale, 
executive director of the Hancock 
County Area Plan Commission 
and Board of Zoning Appeals. “We 
are stronger now than we were at 
this time last year.”

One catalyst for the housing 
gains can be found in the general 

economic recovery and a trend 
toward returning offshore jobs 
back to this country.

“With the recovery, we continue 
to see interest in re-shoring,” said 
Skip Kuker, Hancock Economic 
Development Council executive 
director.

Uncertain government policies 
along with economic and political 
instability overseas and long 
lead time in shipping are making 
American labor attractive again, 
Kuker said.

One example of such re-shoring 
can be found locally in Black & 

Decker’s addition of 136 jobs with 
the Dewalt tool product line here, 
he said.

The county is also finding itself 
a niche market for the distribution 
center sector, especially those 
that add value services such as 
repackaging, quality control 
and component assembly, which 
increases wages for that sector.

The county’s unemployment 
picture continues to be brighter 
than the state as a whole, 
standing at 4.2 percent for May 
2015, with the statewide rate 
running at 4.8 percent.

“That’s good for our 
employees,” Kuker said. “It puts 
pressure on companies to find 
workers, and they have to pay 
more to keep them.”

The entire economy benefits 
from an upward wage pressure 
as families have more income to 
upgrade houses, cars and other 
items.

“The economy becomes the  
big winner,” Kuker said.  
“It’s a positive influence on  

the entire county.”
Kuker’s job is to keep Hancock 

County on the economic radar 
and bring business in. He said the 
county remains in a good position 
on that front.

“We’re getting more and more 
looks (from interested companies); 
we’re responding to two or three 
requests for information per week, 
and that’s on pace with last year.”

On the other hand, while there is 
continued interest in commercial 
development, the county is also 
trending distinctly toward its 
agricultural base, Dale said.

From planning and land-use 
perspective, rules are changing 
to allow more agricultural uses 
in commercial, industrial and 
residential areas where they were 
previously prohibited.

Two months ago, the county 
adopted a revised agri-business 
ordinance that now expands the 
range of commercial operations 
allowed on the county’s farms.

The uses may now include retail 
enterprises such as a bakery 

and under certain conditions 
commercial events such as live 
music and attractions.

Whether commercial, 
residential or agricultural, the 
county’s needle is moving, and 
Dale said he would like to see 
residents become fully engaged in 
the discussion.

Changes are in the air, and 
among the county’s hot spots are 
the Mt. Comfort corridor and 
Fortville, with the latter showing 
renewed interest in revitalization 
and renewal.

“Fortville is now trending,” Dale 
said, “with the area along Main 
and Broadway streets becoming 
more robust.”

It’s never certain what new 
ideas, new blood and new 
development will bring, and there 
is always the ever-present tension 
between the old and the new 
and the competing interests of 
commerce and quality of life.

The anticipation, however, is 
refreshing. “It’s quite exciting to 
see,” Dale said.

Good news
on the job

County unemployment 
was 4.2 percent for May 
2015, below the statewide 
rate running at 4.8 percent.

Reports show increased development as economy recovers

• Oversized beds
• Individual temp control
• Private showers

• Room safes
• Private phone lines & wi-fi 
• Flat-screen televisions

Differences you will appreciate in rehab care!

Our private suites feature:

Physical
Therapy

Occupational
Therapy

Speech
Therapy

Pet Checkups

Dr. Barnes at Mt. Comfort Animal Hospital
offers complete veterinary medicine for the

four-legged members of your family. Be a buddy
to your pet. Call for an appointment today!

5537 W. US 40
Greenfield

894-2800
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By Jim mayfiEld
dr-editorial@greenfieldreporter.com

G REENFIELD – After a 
year-long planning process, 
Greenfield adopted a 

comprehensive revitalization plan 
in 2013 charting the city’s course 
for the future with a reinvented 
downtown envisioning urban 
living, literary trails and walkable, 
connected hubs linking the city’s 
assets.

But the rub was getting the 
plan off the drawing board and 
reaping tangible results before the 
inspiration became just so many 
lines on a big blueprint.

To jumpstart the vision, the 
Greenfield Coalition, a broad-based 
group of community stakeholders, 
was formed last November to move 
the plan forward and provide input 
along the way.

With all the moving parts in 
Hancock County’s redevelopment 
machine, the coalition is designed 
to be the central hub in the wheel 
and make sure everyone is on the 
same page.

“It’s a communication tool for all 
the groups that are working out 
there,” said city planning director 
Joanie Fitzwater.

The group held its inaugural 
meeting in January and in short 
order secured $44,000 from the 
Indiana Office of Community and 
Rural Affairs, the city and the 
Hancock Visitors Bureau to begin 
work on a “Living Alley” between 
North and Main streets.

Though still in the conceptual 
stage, preliminary ideas are driving 
the empty spaces east of the Lincoln 
Square Pancake House between 
the city’s two major thoroughfares 
toward a landscaped, lighted 

promenade that will serve as a draw 
for families to the downtown area.

The attraction, organizers say, 
will serve as a focal point for 
downtown festivals and activities 
that have been ramping up in the 
historic district over the last year.

“It goes to establishing quality of 
place,” said Greenfield Main Street 
program manager Shelley Swift, 
“where people enjoy downtown 
and want to spend time there. This 
creates some synergy among all the 
things that are going on downtown.”

And lately there’s been a lot 
happening there.

Last spring, Greenfield Main 
Street rolled out its second Bikes in 
Bloom, calling on local nonprofits 
to paint donated vintage bicycles in 
a variety of themes to decorate the 
district and raise awareness of the 
revitalization and bring enthusiasm 
to the effort.

G r e e n f i e l d

More
He’s seen it all

A commercial real estate professional 
with a front-row seat to county 
development believes in Greenfield and  
said downtown could be ‘vibrant’ with 
‘focused effort.’

PaGe  
e16

flurry of activity
Coalition seeks to build on popularity of downtown-area festivals

Building on the initial success of 
2014, this year’s roll-out included 
16 brightly painted two-wheelers 
festooned with flowers and even 
horse saddles to herald the spring’s 
arrival in Greenfield.

During the last year, the city 
has seen a number of festivals and 
events occurring downtown, all of 
which are efforts to connect visitors 
with the city’s identity and keep 
traffic and dollars within Hancock 
County.

“Elanco has 1,500 hotel visits 
annually,” Fitzwater said. “We need 
to figure out how to connect to those 
visitors and that business.”

Greenfield Main Street has been 
partnering with the city parks 
department, Hancock County Arts 
and Cultural Council, Hancock 
Regional Hospital and others civic 
stakeholders to offer events and 
festivals designed to bring traffic 
and interest downtown.

May brought the North Street 
Fitness Festival with cooking and 
fitness presentations, live music, the 
Colts Play 60 Zone and a three-on-
three basketball tournament to the 
corner of North and Main streets, 
an area planners see as downtown’s 
festival venue of the future.

Other events included the city’s 
annual Chalk Fest. A Beatles theme 
marked the 50th anniversary of the 
Fab Four’s first U.S. performance 
with amateur artists of all ages 
sketching their work on city 
sidewalks. The National Road 
Garage Sale was held once again, 
and the Pennsy Trail Art Fair and 
Music Festival, which ran for its 
13th year last month, featured live 
music, a 5K run, art exhibits and 
local fare.

For those involved in putting a 
new face on the historic downtown 
district, it’s all about keeping the 
momentum.

“It’s been going well,” Swift said. 
“I think all the festivals have been 
well-attended in terms of vendors 
and visitors.”

Daily Reporter file photo
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Healthy progress
Hospital opens new cancer center, constructs wellness center on county’s westside

By Samm Quinn 

squinn@greenfieldreporter.com

G REENFIELD – It’s been a year 

of change for Hancock Regional 

Hospital. In the last 12 months, the 

hospital has opened a new cancer care center 

and begun building a new wellness center for 

county residents living on the west side.

After nearly a year of construction, the cancer 

center saw its first patients last month. It recently 

hosted an open house for the community.

Construction was completed in early June, 

and staff members moved into the center from 

their office in the basement of the hospital 

before the center opened its doors June 22.

The new center, on the hospital’s south 

side along East Boyd Avenue in Greenfield, 

features 16 treatment areas, three exam rooms, 

a boutique, meditation terrace, a garden and 

state-of-the-art technology to support cancer 

care, officials say.

The new center will enable staff to provide 

comprehensive cancer care in-house for the 

first time. Plans for the center developed in 

2013 after IU Health Physicians moved a linear 

accelerator, a device that aims radiation at 

a tumor, out of the county, placing a burden 

on patients who were then forced to travel for 

treatments.

Wellness center siGn up

Hancock Wellness Center in 
McCordsville isn’t expected to open until 
December, but employees are currently 
selling memberships. 

Visit hancockregionalhospital.org/
health-services/hancock-wellness-
center for more information.

H a n c o c k  r e G i o n a l

“We’re trying to bring everything they want closer to home.  
We feel our program now has a lot behind it.” Linda Zerr, cancer care director

Hancock regional 
Hospital’s new 

cancer center

Rendering provided
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The new cancer center 
is equipped with a PET CT 
Scanner and its own linear 
accelerator.

The center’s staff can 
administer medical oncology 
and radiation oncology 
treatments, and the center 
has its own pharmacy, 
with pharmacists ready to 
explain medication and other 
prescriptions to patients.

Linda Zerr, cancer care 
director, said the center is 
beautiful, and officials hope 
it will make patients’ battles 
with cancer a little easier.

“We’re trying to bring 
everything they want closer 
to home,” she said. “We feel 
our program now has a lot 
behind it.”

In addition to new 
technology, the cancer center 
will have nurse navigators, 
financial counseling, dietary 
services and a social worker 
to help patients and their 
families navigate cancer 
diagnoses and treatment.

As the center prepared to 
open its doors, the Hancock 
Regional Hospital Foundation 
announced it had raised more 
than $1.4 million to help fund 
the project.

The foundation plans to 
continue to raise money for 
the fund, which will support 
the construction, equipment 
and ongoing operations of the 
new center.

In McCordsville, 
construction on the new 
wellness center is underway.

The center, which serves as 
a satellite of Hancock Wellness 
Center in Greenfield, will offer 
fitness classes and workout 
equipment for area residents, 
as well as physical therapy 
and rehabilitation services to 
clients with medical needs.

Officials said they hope the 
new facility will spark healthy 
living and general wellness in 
the northwest portion of the 
county.

Hancock Regional Hospital 
already has a hub of medical 

offices, which will connect to 
the wellness center, near the 
site of the new building.

David Flench, director of 
Hancock Wellness Center, said 
progress on the building has 
boomed in the past few weeks.

A long winter and rainy 
spring delayed work, 

but Lauth Group – the 
construction company 
contracted to build the new 
facility – is making up some 
time, he said.

Planning for the new facility 
began three years ago, and 
officials hope to get keys to the 
new building Dec. 17.

The new fitness center 
will feature many of the 
same amenities offered at 
the Greenfield facility, but a 
second swimming pool and 
a café have officials excited 
to promote the McCordsville 
facility.

One swimming pool will be 
heated to 90 degrees and used 
for warm-water therapy. The 
other is a regulation-length 
lap pool.

Because the center will be a 
medical fitness center, it also 
will offer physical therapy and 
cardiac rehabilitation.

Those services set the fitness 
center apart from commercial 
gyms, Flench said.

Placing wellness centers 
near medical offices is 
purposeful, chief operating 
officer Rob Matt said.

“The future of health care 
is all about prevention and 
helping people stay healthy 
instead of waiting for them to 
be ill,” he said.

McCordsville 
wellness center 

construction
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Two Locations to Serve You!
“Still The Original”

1031 N. State St. • Greenfield

462-3131
M -Th: 11am-9pm • F-Sat: 11am-10pm

Sun: 11am-9pm

5917 W. Broadway • McCordsville

335-3131
M -Th: 11am-9pm • F-Sat: 11am-10pm

Sun: 11am-9pm

• Fast Friendly Service
• Great Value Buffet

Lunch Mon. through Fri.
11:00 am - 1:30 pm

Mon. Tues. Wed. Nights
5:00 pm - 7:30 pm

Call ahead for
our convenient

drive-thru service
for lunch or dinner!

Call ahead forCall ahead for
Owners

Greenfi eld McCordsville

"Your Hometown Jeweler Since 1959”
Founded by: Gerald & Winifred Miller

Miller’s JewelryMiller’s Jewelry

Hours: Mon-Thurs 9-5 Fri 9-6 • Sat 9-4
60 West McClarnon Drive Greenfield • 462-6365

Miller’s Jewelry specializes in providing quality diamonds, fine jewelry, watches, class rings, 
clocks and gifts at reasonable prices. Their knowledgeable sales staff will help you select the 
perfect piece of jewelry that is right for you. Repair service is available for jewelry and watches. 
Miller’s also offers remounting, custom gold nuggets and other creative ways to give your old 

jewelry a new look. Miller’s Jewelry looks forward to assisting you with your jewelry needs.
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BRAD ARMSTRONG  HANCOCK COUNTY COMMISSIONER: 

Research-driven retail development would keep dollars in the 
county and attract additional development. The county should 
also be exploring some form of regional transportation to and 
from the Mt. Comfort corridor to give area workers another 
transportation option in the future, he said.

MIKE DALE EXECUTIVE DIRECTOR, HANCOCK COUNTY AREA PLAN COMMISSION: 

As the county continues to trend in the areas of commercial and 
agricultural development, Dale said the top item on his wish list 
is public participation in the planning process.

LARRY LONGMAN  MCCORDSVILLE TOWN COUNCIL VICE PRESIDENT: 

Road improvements and a grocery store to support ongoing residential development in and 
around McCordsville would be a welcome addition to the county’s northwest quadrant.
One of the impediments McCordsville faces is the lack of a pedestrian-friendly downtown 

area due to its location on State Road 67. Realigning Mt. Comfort road to the east to create a 
hub at State Roads 67 and 234 could provide development options for the future.

One wish...
Community stakeholders assess needs

Compiled by Jim Mayfi eld

H ANCOCK COUNTY – With continued business openings, 
expansions and relocations during the past year as well as a 
strong agricultural base, Hancock County continues to vector 

in the right direction for economic growth and prosperity in the future, 
community stakeholders say.

But are there missing links or catalysts that could take the county to 
the next level? A few civic and planning leaders from various parts of 
Hancock County weighed in on what they’d like to see.

SHELLEY SWIFT
PROGRAM COORDINATOR 
GREENFIELD MAIN STREET: 

Swift would like 
to see increased 
community support 
and patronage 
of downtown 
initiatives, events 
and business. 
“We would like to 

see people make 
plans to spend their 
time downtown.”

JOHN PATTON  GREENFIELD CITY COUNCIL: 

“I would have the Pennsy Trail connected to 
Cumberland,” Patton said. He watched the 
development of the Monon Trail in Indianapolis and 
believes continuing the Pennsy will attract quality 
business and residential development to the trail.
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By JIM MAYFIELD
dr-editorial@greenfi eldreporter.com

W hile there’s no shortage 
of those holding fast 
to the axiom that 

business drives economies and 
communities, there are also 
those who are quick to point out 
that cultural and recreational 
opportunities drive business to 
the door.

“I need the pretty things (to 
attract business),” said Hancock 
County Economic Development 
Council Executive Director Skip 
Kuker. “It’s the splash parks and 
the parks that attract residential 
development. That’s what attracts 
the workforce to move here and 
stay here, and that’s what opens 
up more development.”

Kuker got plenty of help in 2014 
as the Hancock County Arts 
Council stepped to the next level 
and the Greenfi eld Parks and 
Recreation Department continued 
to build on programs ranging 
from Zumba to soccer and expand 
an already broad palette of 
outdoor offerings.

“A lot of visitors to our city 
comment on how nice our parks 
are and how well-maintained 
the Pennsy Trail is,” said 
Greenfi eld parks superintendent 
Ellen Kuker.

Further enhancing the 5.6-mile 
multipurpose trail that runs 
parallel to U.S. 40 between CRs 
400E and 150W, the department 
recently landed a grant 
opportunity to fund and build a 
historical panel that will document 
the unique history of the trail 
such as the passing of the Lincoln 
funeral train on April 30, 1985.

The department also partnered 
with Hancock County Public 
Library to place little free 
libraries along the trail as well as 
at the Commons, Brandywine and 
Riley parks.

At Beckenholdt Park, more 
than half the work has been 
completed on the park’s native 
tree interpretive trail, and on 
the south side of Greenfi eld off 
Morristown Pike, offi cials hope 
to have the 40-acre Thornwood 
Preserve open by fall.

Closer to the center of things, 
the Hancock County Arts and 
Cultural Council opened the 
doors to its fi rst permanent home 
gallery at Greenfi eld’s 20 N. State 
Street in November.

The move fi nally gave the 
organization, which has been 
a long-time supporter of the 
county’s arts and cultural 
communities, a physical presence.

“The arts council has always 
wanted its own space,” said 

council treasurer Connie 
Schmidt. “It gives us a presence 
in the community, and having 
our own space gives us more 
opportunities.”

With more than two dozen 
venues, galleries, theater 
companies and performance 
groups in the area, the council is in 
constant motion, coordinating and 
supporting popular programs such 
as Entertainment on the Plaza, 
Cumberland Arts Goes to Market, 
the Pennsy Trail Art & Music 
Festival and the Will Vawter Art 
Competition and Show.

This year’s Vawter event 
continued to attract more interest 
from regional artists and was 
the fi rst time the council faced 
the issue of deciding who would 
make the cut.

“We were really pleased with 
the turnout,” Schmidt said. “We 
had 100 spaces open in the show 
and 140 pieces submitted. It was 
the most we’ve had in years.”

The organization continues to 
look for volunteers as it builds 
momentum through the summer 
and heads toward its ARTober 
event this fall. Willing hands are 
the key ingredients to keeping the 
county’s artists, musicians and 
crafts folk front and center.

“It takes a lot of energy,” 
Schmidt said.

SKIP KUKER
EXECUTIVE DIRECTOR, HANCOCK 
ECONOMIC DEVELOPMENT COUNCIL: 

“We need the 
amenities, additional 
transportation corridors, 
another exit off I-70, 
a bypass to create a 
walkable (downtown 
Greenfi eld). Parks and 
other amenities attract 
residential development 
and a quality 
workforce.” OUT & ABOUT

Groups build on things to do in county borders
JOANIE FITZWATER
GREENFIELD PLANNING DIRECTOR: 

Fitzwater is eager 
to see progress on 
a proposed cultural 
trail themed on James 
Whitcomb Riley 
throughout the historic 
downtown area.
“The Riley literary 

trail speaks to so many 
things on our heritage 
and culture,” she said. 
“And trails are big 
economic drivers.”

A R T S  &  R E C

Local artist Anastasyia Combs was the featured artist in July at the Hancock County Arts and Cultural Council’s new gallery 
at 20 N. State Street in Greenfi eld. Council president Steve Smith admires Combs’ work.
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Two county school systems – 
Eastern and Southern Hancock 
– have advanced one-to-one 
programs. Every Southern 
Hancock student has a device to 
use for study; at Eastern, students 
from sixth grade through high 
school have computers, and 
the district plans to expand the 
program.

Proponents of the programs 
argue they level the playing 

fi eld for students who might 
not have access to technology 
at home and enhance the 
learning environment within the 
classroom.

Greenfi eld-Central School 
Board approved the purchase of 
1,500 MacBook Air laptops for its 
high school students for the 2015-
2016 school year last December.

Though the MacBooks are 
restricted to high school students, 
in July, the school board agreed 
to purchase an additional 192 
Chromebooks for 

E D U C A T I O N

GOING
DIGITAL

Young learners benefi t from 
one-to-one technology trend

By DANIEL MORGAN  •  dmorgan@greenfi eldreporter.com

H ANCOCK COUNTY – The past year has seen steady 

progress on the effort to equip young learners with devices 

to enhance their education.

As students across the county prepare for the start of school, all 

districts are now embracing some form of digital curriculum that 

will place computers in the hands of thousands of students this fall.

HNE Digital
A division of the HNE Media

HNE Digital, alongside the Daily Reporter and HNE Printing, is your one stop shop for your marketing and business solutions.

and more!
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did you know our attention span 

is less than that of a goldfish?
(no offense, Goldie)

Get the most out of your message with HNE Digital
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hnedigital.com

awilkins@hnedigital.com  |  317-477-3238
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MOBILE WEBSITE DESIGN

Today, more local customers are searching for your business 
with their smartphones. Are you losing customers searching for 
your business on the go? Give customers anywhere access to 
your website while generating more business for you. 

SEARCH ENGINE OPTIMIZATION
Shine brighter than your competitors.

your competitors? If search engines don’t know you exist, you
 are invisible. Ranking higher in search results helps customers 

LIST OPTIMIZATION
Get listed. Get found. Get customers.
Are you losing customers due to incorrect contact info? 
Get more customers by increasing your online credibility 
by maintaining up-to-date, consistent and visible business 
information across top search engines and directories. 

LOCAL PROFILES
Be where your customers are.
You should be the master of your local listing! When you 

your business. Claim, verify and upgrade your business 
pages to stand out to customers in your area.  

RESPONSIVE WEBSITE DESIGN
Create the best user experience on all devices.
Say goodbye to spending money on multiple website updates. 
This cutting-edge technology provides one website that adjusts 
to the size and resolution for every device - automatically! Get 
all the features you need on one platform. 

LOGO CREATION
Make a strong impression.
Help your business become more credible and visible to 
potential customers with professional Logo Creation. Create 
consistent branding across all platforms and stand out from 
your competitors with a unique logo design.

E-COMMERCE
Manage your store from anywhere.
Build, manage, and grow your online business with 
E-Commerce. With the ability to reach customers 24/7, you 

more potential customers, and eliminate missed revenue 
opportunities to boost your bottom line!

SEARCH ENGINE MARKETING
Shine in the right places.
Go from outdated to updated - search engines are 
new yellowpages. Search engine marketing drives the 
right customers to your business and turns searches into 
revenue. 
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How many places do you shine?
Social media is the new word-of-mouth. It’s no coincidence 
that businesses who engage their customers via social media 
grow faster than those who don’t. Now it’s easy to keep your 
loyal customers updated and gain new ones.

Are you losing customers due to incorrect contact info?  
Get more customers by increasing your online credibility  
by maintaining up-to-date, consistent and visible business  
information across top search engines and directories. 

REPUTATION MONITORING
Know what your customers are saying about you.
Don’t let bad reviews shut you down. Everyone has an 
opinion and the Internet provides the megaphone. With 
70% of consumers trusting online reviews, you can’t afford 
to ignore what’s being said online. 

You should be the master of your local listing! When you  

your business. Claim, verify and upgrade your business 
pages to stand out to customers in your area.  

CALL TRACKING
Bring your business out of the shadows.
How do you know your marketing strategy is working? 
Today, more than ever, phone calls are still one of the best 
sources of quality leads for your business. Now you can 
shed light on what leads you gain on and off line.    

RETARGETING
Regain lost customers.
Don’t miss out on lost business. Today’s customers take 

Now you can keep in touch and stay relevant to your 
customers throughout their buying decision. 

Help your business become more credible and visible to 
potential customers with professional Logo Creation. Create 
consistent branding across all platforms and stand out from 
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Make the most out of a minute.
Interactive Videos are the easiest way to make an impression 
in a short amount of time, effectively marketing your services. 
Engage your customers with customized, interactive content 
for maximum optimization and conversions. 
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customer base! Using your most current data ensures 
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LIVE CHAT LEADS
Make website visits matter more.
Now your business never has to close its doors! Let us 

them to a live person with no wait times. Engage more 
visitors online, off the phone, and easily convert them into 
leads. Live Chat offers immediate ROI!

SEARCH ENGINE MARKETING

Go from outdated to updated - search engines are the  
new yellowpages. Search engine marketing drives the 
right customers to your business and turns searches into 

ONTARGET - DISPLAY ADVERTISING
Shine a spotlight on your business.

technology and resources that may be impractical for a smaller
company to tackle on their own. We provide better data and results, delivered with continued support for your company’s success
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Greenfield-Central’s first step into one-to-one 
computing is an estimated $2.1 million for 
MacBooks and Chromebooks, but the benefit 
to students, administrators say, will be

inCalCulaBle.

its two intermediate schools in 
an attempt to ease the students’ 
transition into digital learning 
environments. Those laptops are 
expected to be reserved for fifth-
graders initially, but the district 
plans to purchase more computers 
for fourth- and sixth-graders as 
general funds become available. 
G-C aims to eventually outfit all 
students K-12 with computers.

The district’s first foray into 
one-to-one computing – a fancy 
way of saying every student 
will have a device – will cost an 
estimated $1.6 million for the 
MacBooks and an additional 
$51,372 for the Chromebooks, 
but the benefit to students, 
administrators say, will be 
incalculable.

“Before this point, teachers 
had to go through the challenges 
of trying to schedule time inside 
one of our computer labs and 
getting all their kids from the 
classroom to the lab,” said Jim 
Bever, principal at Greenfield  
Intermediate School. “This 
way, they’ll be right there in the 
classroom ready for them to use. 
Connecting to the Internet in 
the classroom opens a virtually 
unlimited number of resources for 
our students.”

To ensure the district 
can handle the technical 
responsibility that comes with 
a digital integration plan, 
administrators have restructured 
their technology departments.

Apple-certified technicians have 
been working to get teachers up 
to speed with the computers, and 
each school building will have at 
least one technology specialist, 
said Greg Thompson, the district’s 
technology operations director.

Mt. Vernon Community School 
Corp. followed suit in mid June 
after the school board permitted 
a $2.5 million loan to issue 
computers to all grade levels for 
the 2015-2016 school year. The 
district is just the second in the 
county to issue laptops to students 
at all age levels, trailing only 

Southern Hancock School Corp.
The loan will be used to 

purchase 1,800 iPads for 
elementary students and 2,300 
Chromebooks for middle and 
high school students. Greg 
Rollo, technology director for 
the district, said that’s enough 
to issue a computer to each 
student enrolled plus 10 percent to 
accommodate for growth, as well 
as one for every teacher.

Additional infrastructure 
will be purchased to support 
the new technology, including 
85 iPad charging carts and five 
Chromebook charging carts. 
Each classroom will also receive a 
wireless access point. As students 
and teachers grow comfortable 
with the technology, the district 
will likely make more purchases 
in the future, Rollo said.

The $2.5 million loan, issued 
through Greenfield Banking 
Co., will come with a 1.4 
percent interest rate, which is 
the lowest of three banks that 
submitted proposals, said Brian 
Tomamichel, corporations 
business manager.

The loan will be paid off through 
the school’s capital projects fund, 
which comes from property 
taxes and textbook rental fees. 
All students in the district will 
see a flat $135 textbook rental fee 
for the laptops, while middle and 
high school students might pay 
additional fees depending on the 
courses they take.

Mt. Vernon has also hired a 
new curriculum coordinator who 
will make sure teachers have a 
firm understanding of how the 
technology works.

The shift to a digital learning 
environment also presents an 
opportunity for districts to 
implement online learning days, 
when students work from home 
during snow days instead of 
missing classwork altogether 
and be forced to make up a day. 
Southern Hancock was the first 
county corporation to try an 
online learning day last January.
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What Can You Do to Make a Difference?
We help you answer these questions…

1. How can I make a difference?
2. What are the community’s most 

pressing needs?
3. How can I pass my charitable values on 

to my children or grandchildren?
4. How can I leave a legacy?

We accept a variety of gifts,  
either now or as part of your estate planning.
 Cash Bequests of Wills & Trusts
 Stock  Retirement Plans
 Real Estate Life Insurance

•	Wayne	and	Sally	Beck	Community	 
Development Fund

•	 Captain	Glenn	Blaisdell	USMC	-	Naval	Aviator	
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•	Women’s	Resource	Center	of	Hancock	County,	Inc.	
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Development Fund

If you are interested in guaranteed lifetime 
income,	we	are	happy	to	talk	with	you	about	
gift annuities and charitable remainder trusts. 
Learn more at giveHCgrowHC.org or	call	Mary	
Gibble,	President	at	317.462.8870.

The Hancock County Community Foundation 
is	a	public	charity,	and	gifts	made	to	any	of	our	
260	funds	are	tax	deductible.	HCCF	will	send	
you	an	acknowledgement	of	your	gift	and	a	tax	
receipt.	Give	on-line	or	mail	gifts	to	312 E. Main 
Street, Greenfield, IN 46140.
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After months of debate and 
questioning about the cost, 
in July, the nonprofit board 
overseeing plans for the new 
facility – nicknamed the X-Plex – 
placed a $30 million price tag on 
the project.

Plans would move the 
fairgrounds to 208 acres of 
county-owned farmland along 
U.S. 40 between county roads 
400E and 500E. The move 
would double the size of the 
county fairgrounds and add 
an exposition center as well as 
agricultural business park.

Site plans also call for covered 
arenas, rental barns, a large 
outdoor amphitheater and a 
grand gazebo, and there would 
be space for business and 
restaurants that would keep the 
grounds operating year-round.

A similar concept was 
explored more than a decade ago 
but never came to fruition. Now, 
supporters say the project can’t 
wait any longer – the current 
fairgrounds is overcrowded and 
ill-equipped to hold large events.

And they are ready to move on 
from exploration.

“Some things are worth 
spending your money on,” Dave 
Scott, director of the Hancock 
County Visitors Bureau and a 
supporter of the project, said at 
the 2015 4-H Fair. “If this was a 
dying fair or dying community, 
it would be a different story.”

The county’s elected leaders 
have said they will make 
progress on these plans during 
the next 10 years, and some 
significant steps have already 
been made: The Hancock 
County Council raised a tax 
imposed on county hotel guests 
from 4 percent to 5 percent and 
designated the projected $70,000 
to the project. The increase goes 
into effect in September.

Funding would also need 
to come from tax payers, 
private donations, corporate 
sponsorship and grants.

An additional $45,000 of 
tourism commission money 
was spent to hire a company to 
create renderings of what the 
property could become. Those 
renderings were on display at 
the 2015 Hancock County 4-H 
Fair and at two public meetings 
where proponents of the new 
facility sought public support.

In order for construction to 
begin, the Hancock County 
Board of Commissioners 
would have to lease the land 
to the nonprofit organization 
overseeing the project. 
Commissioners have expressed 
enthusiasm for the X-Plex 
as well as concerns about 
forming an agreement without 
overwhelming support from 
county residents.

Questions still linger about 
how long the lease should be; 

how to pay for construction; 
how the land will be controlled; 
where revenue from rentals 
would go; and how the facility 
will be sustained.

Supporters admit they 
don’t have the answers to all 
these questions just yet. They 
are looking for the public 
to get involved with their 
conversations as they seek 
answers.

A nonprofit board meets 
monthly to oversee the proposed 
new fairgrounds project. The 
public has been invited to 
attend.

By Caitlin VanOVerberghe  •  cvanoverberghe@greenfieldreporter.com

G REENFIELD – Leaders of Hancock County’s 4-H program 
say the group has grown too big for the current fairgrounds, 
and for more than a year and a half, elected officials and 

volunteers have debated how best to establish a new facility.

Be there
The board meets at 7 p.m. on 

the first Wednesday of each month 
at the Greenfield Area Chamber of 
Commerce, 1 Courthouse Plaza.

New fairgrounds price tag adds to debate

Roofing  Siding  Windows  Doors  & More!
317-894-0152

Since 1981

We at Custom Exteriors are proud to have served Hancock county since 1981. We have been blessed 
by the people in this community who have supported us by allowing us to do their roofing, siding, 

window, & door work.

As in the past, you can continue to count on Custom Exteriors to provide you with the best possible 
products & installation methods.

Thank you! God bless you all.

www.customexteriors.com
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By Jim mayfiEld
dr-editorial@greenfieldreporter.com

G REENFIELD – Keith Stark 
has been in the commercial 
real estate business long 

enough to learn the cycles.
A few years ago, the shopping 

centers in and around Hancock 
County were struggling. The 
economy was down, people didn’t 
have money to spend or weren’t 
spending what they had, 
and local retailers were 
squeezing the nickel ‘til 
the buffalo bellowed.

And when they 
couldn’t squeeze any 
more, a good deal of 
them left, their empty 
glass storefronts just 
windows to a recession.

But that’s beginning to 
change.

Stark, a commercial real 
estate broker and developer, cut 
his teeth in Hancock County when 
the property around the Interstate 
70 interchange at Greenfield’s 
northern frontier was just open 
land owned by William Wilson – 
before Home Depot, before Cracker 
Barrel, before Hampton Inn.

Before any of it.
Since then, he’s leased, developed 

or brokered deals all over town and 
in most of the city’s plazas and retail 
centers – Brandywine Crossing, 
Brandywine Plaza, McKenzie Plaza 
Shoppes, and several outparcels 
fronting the shopping centers along 
State Road 9.

“We’re really gaining momentum 
just in the last eight months or so,” 
Stark said over breakfast near the 
offices of his Indianapolis-based 
ConsortiumCRE.

Every 10 years or so, the retail 
sector cycles through a downturn. 
Some businesses return; some 
are simply lost. Either way is a 
reactionary business.

“Retailers react to the market; 
they don’t drive it,” he said.

Though he’s a broker first and 
foremost, Stark hasn’t been afraid 
to roll up his sleeves and dig deep 
to bring new development out of the 
ground.

After growing up on a dairy 
farm in East Central Illinois, he 
graduated from the University 
of Illinois and got to work in real 
estate.

“I like to improve things,” he 
said. “I love designing, building 
and improving. We don’t build 
cheap buildings; we build them to 
last 40 years.”

Greenfield Planning Director 
Joanie Fitzwater said Stark’s work 

in Hancock County has been 
an integral part of its 

growth.
“Keith has been 

helpful to the city 
over the years as we 
investigate ways to 
attract new retail 
opportunities,” 

Fitzwater said. “He’s 
always willing to share 

his knowledge about the 
market and how the world of 

retail real estate works.”
Through the years, Stark has 

developed a formidable client list 
that he represents in several states.

With most deals taking 18 to 21 
months to close, it’s probably good 
to enjoy the work, as the paycheck 
can be awhile in the making.

“I love what I do,” he said. “When 
you finally get paid, it’s anti-
climactic.”

Stark is a believer in Greenfield. 
It has the location to be a gateway 
community to Indianapolis, and 
he feels strongly the city should 
embrace it as an attribute.

“They should really seize that,” 
he said. “It’s the first thing people 
see coming from the east.”

And there could be two 
significant access points to 
economic development.

The I-70 interchange is an obvious 
bet with its plazas and shopping 
centers, but the historic district 
and U.S. 40 don’t have to be the red-
headed stepchildren of Greenfield’s 
economy.

“Downtown can be very vibrant,” 
Stark said. “It just takes some 
focused effort.”

And focused effort is something 
Stark has shown he knows a little 
something about.

He’s seen it all

Real estate broker has front-row seat
to Hancock County’s development
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